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A different kind of food store. @
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A different kind of food store.




FN:S GLOBALA MAL

The SDG Target 12.3 calls for halving per capita global food waste at the retail and consumer

levels and reducing food loss along production and supply chains (including post-harvest losses)
by 2030.
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< Shia charen BITANDE KYLA RADDAD MATTILL
& Populirtjustnu i i iR GALNA PRISER!

Inget Sr dummare &n att slinga bra mat!

1y Gigantiska rabatter
{¥ Dagens Deal

Aktuellt just nu
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VARUMARKEN
anugryn Toalenpappec Comfort 8-pack Marabou Schweizerndt Tortillabréd 10-pack
LOTUS | & pes Marabou | 100g Santa Maria | 400 g

Shoppa efter varumirke
NYTTIGA LANKAR _ _ _ _



HALLBARHET SKA VARA FOR ALLA

10 % av de globala

utslappen kommer

fran matsvinn och -
forluster*.

Att reformera
matsystemet ar
nummer tva pa listan
for att I6sa
klimatkrisen — efter
utfasningen av
fossila brédnslen.

A different kind of food store.

180 miljarder USD /
ar — affarsmaojligheter
kopplade till storre
effektivitet i leveran-
torskedjorna.**

E-handel ar bekvamt
— men ocksa en
mojlighet att gora
dagligvaruhandeln
mer effektiv.

* Source: FAO
** Source: Tacklin 1 illi

7 av 10 konsumenter
sdger att priset styr
kopbesluten nar det
géaller mat.***

Héjda matpriser och
inflation drabbar
socialt utsatta
familjer hardast.

g 2 risi:
* Source: Kantar survey with 8000 European respondents in Sweden, Denmark, Finland and Germany

Om inte de hallbara valen ar
tillgangliga och rimligt prissatta
kommer det vara jattesvart att
driva igenom den hallbara
omstéllningen av var konsumtion.
Vi tror pa hallbarhet fér
massmarknaderna. Och vi ar
Overtygade om att varlden behéver
fler skalbara I6sningar.
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80 000 TON MA¥ OCH
KONSUMENTPRODUKTER

7 LANSERADE
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" 1,8 MILJARDERM RISKKAPIT.




KLIMATPERSPEKTIVET PA AFFAREN

Climate Impact tCO2e Net Saved tCO2e Per Market
10000 728 23
1865

5000 4521

-5000

-10000 5439 11411

-15000

-15245

-20000
-19766

25000 Scope 1-3 NetSaved m NetImpact Sweden mGermany mFinland mDenmark UK
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WRAP.ORG.UK*

Ur ett resurs-
perspektiv ar

atercirkulering
det bésta
alternativet.
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WRAP is a not for profit organisation founded in

2000 which works with governments, businesses

and citizens to create a world in which resources
are sourced and used sustainably. Impact projects
cover the production as well as consumption and
beyond of food, clothes and consumer products.
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MER!
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A different kind of food store.

1,99€ 1,99€

Fusilli Mais & Rote Linsen Fusilli Mais & Kichererbsen
SAVEDS, M.muum uvr.nnyumlm

STRATEGISK

HALLBARHETSPARTNER FOR
GLOBALA LIVSMEDELSBRANSCHEN

FULL TRANSPARENS OCH

SPARBARHET I VABDEKEDJAN
HALLBART, PRISVART OCH ENKELT

FOR KUNDERNA
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